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	Design Guide for Our Customers: 
Getting the most out of Pumpflix advertising




Remember you’re dealing with signage, and while it’s got sound and motion, it’s not quite the same as television.  Match up your text and visuals, and treat each slide like it's a stand-alone poster. Use visual transitions to link related slides within a larger piece of content.

Think carefully about repurposing existing content.  You’ve got 15 seconds to make your point.  The good news is you’ve got a captive audience.

Place your most important messages at the beginning and the end of your ad. Introduce the first item on the list at a slower speed, and leave enough time at the end for people to remember the last item. Choose your two best messages and get rid of the rest.

Group key phrases or concepts together -- batches of three usually work nicely. Repeat important words and phrases 2-3 times in a row for reinforcement. Consider using alliteration and rhyme, since people are trained to respond well to these patterns.

Keep your text simple and clear.  When writing your call-to-action, start it with a verb, keep the verb and subject close together, and either leave the call-to-action on screen the whole time, or show it several times per spot.

Use sans-serif fonts and large font sizes so that viewers can read your message at-a-glance. Don't use too many fonts in a single piece of content, and don't go overboard with colored text. Avoid writing in all caps.

Choosing one color over another rarely has any impact on the success of your content. So, pick colors that meet your business and stylistic goals, e.g. those that match the color schemes of your venues or advertisers.  Do avoid content that is too dark.
More contrast between foreground and background is a good thing. A minor change like increasing the contrast by 10% can make the content easier to read, and recognizable to a much larger audience.  Make it POP!
Use motion selectively: you don't want to interfere with readability or comprehension. Give people enough time to read the text, and don't move your text around abruptly. When you're animating an element, try to pick something that has a strong and easily-identifiable silhouette. Consider keeping your logo and other important features on the screen at all times, without excess motion.

Pumpflix has tools to help you build content and we’d love to work with you to help you build compelling digital signage.   See us at www.pumpflix.com for more information and contacts.
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